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Editor's Note 
END OF THE YEAR 
I can't believe the end of the semester is almost here-the last of this 
year's issue. The Iowa Agriculturist staff is excited about this, but will be 
ready for more when the production rolls around again in the Fall. We 
hope you've enjoyed the magazine and are glad that you've had some time 
to pick up our last issue of the year. 
As editor, I was responsible for getting the magazine out on time and for 
ensuring you would read a high-quality magazine. But there are others on 
staff who especially deserve credit for their diligence, hard work and 
patience. 
Lori-My co-editor until December when she graduated. Without her help 
and expertise with the computers, our magazine would never have gone 
out on time. 
Roberto-For coming in as art director and learning the ropes of magazine 
production quickly and successfully. 
Lynn-For starting out as photographer, expanding into editing and 
helping me out with anything I needed. 
Tim-I've never known anyone like Tim. He can sell the shirt off your 
back. Thanks for catching the big ones. 
Writers-Shannon, Natalie, Dave and contributors-for forgetting my 
forgetfulness. 
Janet-For explaining processes to me for the millionth time. 
Roger B.-For his willingness to supply Professional Development stories. 
I know the articles have helped Ag College graduates. 
Readers-For showing interest in and reading the magazine. Thanks for 
your support. 
Interesting articles are included in this issue. You can learn all about 
Australia and one ISU student's experience in the Outback. Or you can 
read up on the latest about meat labeling, and farmers and ethics. See 
how you'd react to the various questions put forth in certain ethical dilem-
mas. 
Enjoy the summer and congratulations to those of us graduating this year. 
4 
STAFF 
EDITOR: 
Valerie Larson 
ART DIRECTOR: 
Roberto Visani 
COPY EDITOR: 
Lynn Edwards 
WRITERS: 
Shannon Fesenmeyer 
Natalie Knudsen 
CONTRIBUTING 
WRITERS: 
Gina Mc Andrews 
Amy Schoenfelder 
Wayne Siegert 
ART STAFF: 
Patrick Maddux 
PHOTOGRAPHER: 
Lynn Edwards 
ILLUSTRATION: 
Dave Kraemer 
ADVERTISING MANAGER: 
Tim Teel 
BUSINESS MANAGER: 
Dan Henderson 
ADVISOR: 
Janet Terry 
This publication Is supported In part by the 
Government of the Student Body. The 
content represents the Individual expres-
sions of the author or the editors and does 
not necessarily reflect the views or attitudes 
of the student body or the University 
Administration. Publication Board: Veryl 
Fritz, faculty advisor: Janet Terry, bustness 
advisor; Lori Chaffee and Valerie Larson. 
This magazine Is published each semester by 
students at Iowa State University. Entered 
as third-class rate at 16E Hamilton Hall. 
Ames, IA 50011. (515) 294-9381. Subscrip-
tion rate for one year ts $6.00. 
Iowa Agriculturist 
Feature 
Iowa Beef Industry 
Council Targeting 
New Audiences 
April 1991 
by Wayne Siegert 
H~ 
I un, Food and Fantasy," is what 
the Iowa Beeflndustry Council is us-
ing in one of their new promotions 
involving cartoon monsters designed 
to educate preschoolers. 
Programs such as this are now 
available from the Iowa Beeflndustry 
Council because of an increase in rev-
enue over the past three years, and 
this is also leading to more beef pro-
motion and research at Iowa State, 
said program director Mark Fischer. 
Bruce Berven, U.S. Cattlemen's 
Beef Promotions and Research Board 
member, said they have completed 53 
"media tours" featuring experts on 
food and nutrition distributing infor-
mation to different areas of the media. 
One "media tour" included nutrition-
ist Paul Saltman, a professor at the 
University of California at San Diego. 
The board said "Saltman reached 23 
million consumers and dispelled myths 
about beef." 
"When you start targeting con-
sumers, you target those who can in-
fluence the masses," Berven said. 
In addition to "media tours," the 
board has also introduced kits target-
ing specific age groups. A "Beeflnfor-
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mation Kit" has been offered to con-
sumers with information "about beef 
and fitness, nutrition, and consumer 
trends," according to the IBIC 1990 
Annual Report. The report also men-
tioned "The Munchsters Talk About 
Food," a kit distributed to teachers. 
Berven said this kit was designed af-
ter the television show "The Munsters" 
and includes cartoon characters young 
children can relate to. 
Also recently introduced was the 
"Change of Plate" kit. This kit shows 
"lean pieces of beef in acceptable por-
tion sizes," Berven said. "The kit 
comes with rubber portions of meat 
and is an easy way for doctors to com-
municate to patients," he said. 
One reason for this surge in ad-
vertising and promotion is the Beef 
Check-Off. In this program, "one 
dollar per head of cattle sold is to be 
used for research and promotion," said 
Ralph Tapp, chief of marketing pro-
grams at the Agricultural Marketing 
Service. Tapp said the new law, which 
went into effect on Oct. 1, 1986, 
"evolved from a perceived need to have 
the industry promote beef." 
Although the Beef Check-Off was 
part of the 1985 Farm Bill, it had to be 
approved by cattle producers before 
becoming law. In 1986, 80 percent of 
those voting approved the referendum, 
making it law. Tapp said he felt most 
of the opposition was from "farm people 
in the dairy- and veal-producing states. 
Some felt it wasn't fair to charge one 
dollar for a little calf. However, this is 
a small amount compared to what 
they put into dairy promotions." 
He said $80 million is raised each 
year by the Beef Check-Off. Of this 
amount, $30 million goes toward pro-
motion; $3 million toward research 
projects; $4.1 million toward consumer 
information, including the new strat-
egy kits; $4 million toward industry 
information; and $4.4 million toward 
foreign market development, Berven 
said. 
Of the $3 million for research, the 
1990 annual report said five research 
projects at Iowa State were chosen for 
possessing "the greatest potential 
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Iowa Beef Industry Council Media Kit 
benefit to the beef industry." These 
projects ranged from improving cattle 
muscle growth to the "biological safety 
of microwave-ready beef roasts," ac-
cording to the report. Mark Fischer 
added that last year $110,000 was 
allocated to Iowa State research and 
the selection process for 1991 is cur-
rently underway. 
With a continuation of increased 
funding from the Beef Check-Off, the 
photo courtesy of Iowa Beeflndustry Council 
Iowa Beef Industry Council will be 
able to continue their marketing and 
research funding. 
"It is very difficult to evaluate the 
best way to spend the money," Fischer 
said. "The producers will be the ones 
to decide what programs to imple-
ment." .llL 
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Northrup King ... Because You're In Business to Grow 
Growing is our business. Whether it's growing better products or developing better em-
ployees, Northrup King is in the business of creating a bright future for the agriculture 
industry. You can be a part of that future by joining the Northrup King team. There's 
plenty of room for you to grow in sales management, seed production and research. So if 
you're looking for a great place to grow, come talk to us. 
For more information contact: Jim Groepper, Ames, Iowa (515) 232-5413 
Peggy Fleming, Golden Valley, Minnesota 
(800) 445-0956 
Serving Iowa Agriculture 
Farm Bureau has been the voice oflowa agriculture for decades. That's because it was organized by farmers 
to serve farmers. And it's run by farmers . ' 
Grassroots involvement is the strength of the organization with the opinions of thousands of farm families 
reflected in Farm Bureau policy at the state and national level. 
And in every county in Iowa there are local members who make sure the farmer's voice is heard on important 
issues such as county budgets, school policies and rural health. 
Farm Bureau has a strong emphasis on improving net farm income and the quality of rural life. This is done 
by developing service to member programs that meet the needs of farmers. 
For more information about how you can become a member of the organization representing a majority of 
Iowa's farmers, contact your county Farm Bureau of the Iowa Farm Bureau. 
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_ .. 
--® 1auia Farm aureau Federation 
5400 University Avenue, West Des Moines, Iowa 50265 
(515-225-5400) 
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ETH IC S 
AND THE AM RICAN FARMER 
BY BRYCE KNORR 
m pressed for hard times, would you ask a lender to forgive your debt? Would you report a pesticide spill if your tank tipped 
over in a field? What about neighbors you see bending farm 
program rules? 
Some 900 Farm Futures readers reflected on these and other 
ethical issues by responding to a survey, "Who Is a Good Farmer?" 
published in the July/August issue. Questions of right and wrong 
are clearly a deep concern these days: More readers responded to 
this questionnaire than to any we've (Farm Futures) ever pub-
lished. 
Those who responded tend to be operators of larger-than-
average farms. They represent a class of producer that is gaining 
a larger share of the country's food and fiber production. Their 
answers reflect how today's commercial-sized operator thinks 
about ethical issues. 
More than half of the farmers w;lio responded to the survey 
believe producers' ethical standards have slipped over the past 10 
years. Most of them say they personally observe neighbors 
stepping beyond ethical bounds at least several times a year. 
cont.on next page 
9 
Feature 
Many concede their own ethics have also deteriorated. 
Beset by squeezed profit margins, a tangle of government 
paperwork and laws that operate largely on the honor 
system, farmers say it is all too easy to stretch rules beyond 
the breaking point. In fact, on many ethical choices nearly 
one in three Farm Futures readers will opt for behavior 
that is at best ethically questionable and in some cases 
downright illegal. 
"It is amazing to me how many people brag about 
cheating on crop insurance, income taxes, the ASCS, etc.," 
writes an Ohio producer, one of hundreds who included 
written comments with their answers. "We live in a small 
farming community, and I know of maybe two farmers who 
are completely honest. Most will cheat if they think they 
can get away with it." 
Many farmers might take issue with the extent of that 
producer's indictment. But chances are they agree with 
his philosophy: "To me, honest is honest. No compro-
mises." More than society as a whole, farmers see ethical 
choices as clear-cut decisions. Nearly half ofrespondents 
believe in absolute standards of right and wrong farmers 
should follow. That's a higher number than found in 
surveys of other groups in society. 
Still, a small but significant group of farmers has a 
different notion of ethics. These producers believe that 
what's right or wrong depends on the individual circum-
stances surrounding a decision. 
"Most ethical decisions are in the grey area," writes 
an Indiana producer. "No farmers are totally ethical in 
their business dealings for long, or they will go out of 
business." 
The philosophical difference has practical conse-
quences. The Farm Futures survey revealed that farmers 
who believe the situation determines what is ethical were 
three times more likely to admit to having made an 
unethical business decision than producers who believe in 
absolute standards of right and wrong. 
Still, it's not hard to see why making ethical decisions 
based on the circumstances of the moment is so appealing. 
By a two-to-one margin respondents believe the ethical 
decisions they face are more difficult than those faced by 
an earlier generation. 
"Many of the ethics expected of us today would never 
10 
have been asked of our fathers," an Illinois producer 
writes. 
The big change is that producers today are asked to 
extend ethical considerations to the environment. A 
generation ago, pesticides like the now-banned DDT were 
in routine use, and the public applauded the bounty they 
helped bring. Even 10 years ago farmers were far more 
worried by issues like drought and grain embargoes, to 
name just two. 
Now, however, an alarmed public is up in arms over 
food safety, and farmers themselves wonder if their own 
water supply is safe to drink. Little wonder, then, that 
90% of the farmers who responded to the Farm Futures 
survey said they would discontinue use of a herbicide if 
traces showed up in their community's wells. 
But their responses to other questions undermine 
some of that apparent concern for the environment. For 
example, the survey also asked what you would do if a 
pesticide tank you were using spilled into a creek. While 
70% ofrespondents say they'd notify the authorities imme-
diately, others waffle. Some 19% say they'd wait and see 
if a problem developed, and 9% admit they'd do nothing at 
all. 
Roughly the same breakdown occurred on the other 
pesticide-related questions: Slightly more (76%) find it 
unacceptable to disobey rules requiring farmers to triple-
rinse containers; slightly less (67%) say it is wrong to 
apply herbicide on a crop for which the herbicide is not 
approved. 
Why would some producers stop using a chemical that 
showed up in their wells, but not follow other environmen-
tal laws? The unsettling answer may be that ethical 
values are often shaped by self-interest. It's easy to be 
concerned about your own drinking water while letting 
other pollution problems flow invisibly downstream. 
The influence of self-interest was even more apparent 
in respondents' attitudes towards debt write-downs. 
Readers who have received breaks from lenders see noth-
ing wrong with what they've done. Those who kept up with 
their debt payments see something very wrong with others 
receiving write-downs. Farmers who benefit from write-
downs, the latter group says, gain an unfair advantage. In 
effect, they are rewarded for making bad management 
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decisions. 
That second group is outspoken. In fact, most of the 
letters we received were on the topic of debt management. 
Typically, the writers are as blunt as an Illinois farmer 
who writes that almost all the farmers that got loans 
forgiven or written down are "greedy and stupid." 
"If they get back on their feet," he continues, "they will 
do they same thing again." 
For all this intense feeling, few readers consider credit 
the thorniest ethical area. More say environmental mat-
ters present the hardest decisions. Still more say their 
biggest ethical dilemmas are linked to the government: 
participation in the federal farm program and paying 
taxes. 
The temptations to cheat on the program are familiar: 
Exaggerating losses from a drought to get more aid, 
putting grain under loan even though it was harvested 
from land not in the program. The possibilities are 
endless, and some farmers take advantage of the system. 
"I think some people stay up at nights trying to figure 
out a way to beat the government," writes an Iowa 
producer who chairs his county's ASCS committee. 
Still, ethical lapses involving government program 
rules appear to be no more frequent than other lapses. 
Only 14%, for instance, say it's all right to plant more of a 
program crop than allowed-about as many say they'd 
look for a loophole out of delivering on a forward contract 
if drought reduced their harvest. 
When it comes to taxes, a more private matter, re-
spondents are even more likely to consider it acceptable to 
cheat than on farm programs. Take the pickup a farmer's 
son keeps at college most of the year. Some 40% say it's all 
right for the farmer to write it off his taxes as a business 
expense. And how about a $100 herbicide rebate a pro-
ducer received last year? Half say it's all right to leave it 
off the income tax form. 
Why do decisions involving the government present 
such a thorny dilemma to so many? For one thing, it's easy 
to make excuses. Many readers blame the decline in 
ethical standards on "bad examples from Washington." 
And 60% agree with the statement, "It would be impossible 
to make a living if farmers followed all the rules and 
regulations made in Washington." 
"It is foolish to 'do the right thing' when dealing with 
a bureaucracy," says an Iowa producer who admits to 
having made ethical violations in the past. 
IfW ashington really does set the ethical standard, the 
future doesn't look bright. And if the farm economy also 
influences it, as 63% of readers believe, today's low grain 
prices and economic question marks add to the gloom. 
As a Texas producer writes: "Ethics have always been 
hard to maintain when profit and loss become a matter of 
survival or going broke." .ik. 
Student Ethics: 
Animals and tile 
Reprinted by permission from Farm. Futures Magazine, Copyright 1991, All Rights Reserved. 
April 1991 11 
Govt. and A riculture 
Poland's 
Struggle for A 
Free Market 
Economy 
J nterest rates as high as 70 percent 
for agricultural credit is just one of the 
problems facing Polish farmers today, 
indicated a Solidarity activist. "Tran-
sition to a market economy has caused 
serious crises in agriculture," said 
Maria Stolzman, Solidarity activist 
and member of Parliament in the Re-
public of Poland. Stolzman made these 
comments during a conference at Iowa 
State University entitled "Poland and 
Iowa: Exploring Our Mutual Interests" 
held Feb .. 1, 1991. 
High interest rates and the small 
size of the average Polish farm make 
profitable agriculture difficult in Po-
land, Stolzman said. 
"The average Polish farm is 10 
hectares or 18 acres, approximately 
two square city blocks, and is usually 
divided into several two and three 
hectare fields," said Stolzman. Twenty 
percent of Poland's land is in state-
owned farms and 1.6 percent is owned 
by co-ops, she said. 
Polish agriculture is "concen-
trated on production, not profitabil-
ity,'' said Stolzman. Many farmers 
are college-educated, but they are 
taught to "seek minimum risk not 
maximum profit." This attitude is the 
result of 40 years of a Communist 
controlled economy, she said. 
by Natalie Knudsen 
transition to a market economy," 
Stolzman said. 
Poland's dairy industry is a good 
example. "There are 1.5 million dairy 
producers who have one or two cows 
that they milk only when grazing is 
available,'' Stolzman said. "We also 
do not have an adequate refrigeration 
or transportation system for any sur-
plus milk,'' she said. 
"Part-time farms should be en-
couraged," said Josef Kania, assistant 
professor of agriculture economics at 
the Agriculture University of Krakow. 
These small farms and part-time farms 
are often diversified or produce spe-
cialty crops and can be profitable op-
erations, he said. 
"Feed grains and livestock in Po-
land have high genetic potential but 
only achieve about 50 to 75 percent of 
that potential,'' Kania said. The tech-
nological inputs such as fertilizers and 
feed concentrates are not available to 
allow grains and livestock to reach 
their maximum potential, he said. 
Polish agriculture needs foreign 
ag experience on a long-term basis, 
said Stolzman. "We need knowledge 
and technology in a practical, useful 
form,'' she said. 
For example, the agricultural 
sector needs support, said Stolzman. 
Twenty-eight percent of Poland's work 
force is in agriculture and 40 percent 
of Poland's farmers work part-time, 
she said. 
"Poland has 2,100 counties and 
"Private initiatives in agriculture 
need to be encouraged, reasonable 
credit made available, and our farm-
ers need to be supported during this Maria Stolzman and Marek Kulczycki, speakers at the Poland - Iowa Conference. 
photo courtesy of author 
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42,000 villages with less than 500 
people," Stolzman said. Many of these 
villages need a water and sewage sys-
tem. Stolzman works with them to 
solve this problem through a Catholic 
Church-sponsored foundation. 
In order for Poland to improve its 
infrastructure and export markets, 
Poland needs foreign investment 
capital, said Marek Kulczycki, direc-
tor of Foreign Economic Relations for 
OECD countries. 
United States capital can be in-
vested in numerous enterprises, 
Kulczycki said. Investments in ma-
chinery and technology, which can 
add value to Poland's agricultural 
produce, are encouraged. Machinery 
for sharp-freezing Poland's famous 
strawberries was an example cited. 
Poland also produces quality 
grains that can be processed into com-
mercial foodstuffs for the export 
market, Kania said. 
IfISU Extension Service plans to 
aid Poland's farmers through Poland's 
Extension Service, they will meet with 
resistance, said Stolzman. "For 40 
years our Extension Service has been 
a propaganda tool for the State. We 
need to educate our Extension person-
nel as well as the farmers," she said. 
In addition to the Extension Ser-
vice, additional assistance is needed 
to keep Poland's academic institutions 
functioning, said Piotr W andycz, 
Bradford Durfee professor of history, 
Yale University. Library lending, sci-
entific journal subscriptions and pro-
fessor exchanges were cited as pos-
sible areas of cooperation between ISU 
and Poland by conference participants. 
Educational and technological 
inputs such as these can help Polish 
ag products reach their genetic poten-
tial and produce export-quality prod-
ucts, said Polish representatives. A 
Looking for a Job with a Future 
Here's a real opportunity for a person with ambition who enjoys 
working with dairymen and ranchers. Above average earnings, 
exclusive territory, no seasonal layoffs. 
An opportunity for prosperity and security. =-- For more information, contact: 
2"":--f~"!!~,6~§!m~, 
R /flll{~{~~ RIP.7:'l~-y-
Career Opportunities 
Opportunities in Claims, Marketing, 
Underwriting, Engineering & Data Processing 
GRINNELL MUTUAL REINSURANCE COMPANY 
1-80 at Highway 146, Grinnell, IA Phone (515) 236-6121 
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Guest Rooms 
Dining 
The Outlet 
The Workspace 
Recreation 
The Maintenance Shop 
Parking Ramp I 
Barber Shop 
and much more ... 
Don't Miss Your Chance 
To Be A BREED APART 
Join the Professionals ... 
TRI-STATE BREEDERS 
~ 
IT'S EXCITEMENT-----
Top genetics. 
An A.I. industry leader. 
A people & service oriented company. 
IT'S DISCOVERY------
New techniques. 
High technology entering the A.I. 
industry. 
A professional team of aggressive 
employees. 
IT'S CHALLENGE------
To learn, grow, excel, ·succeed. 
IT'S OPPORTUNITIES----
Opportunities unlimited. 
Advancement & careers available 
in multiple areas. 
TRI-STATE BRE~DERS 
Leading Genetics for Changing Times. 
Baraboo, WI • Westby, WI 
(608)356-8357 • (608)634-3111 
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Outback 
at 
Rockwood 
Station 
Story and Photos by Gina McAndrews 
"Can you vaccinate cattle and shear sheep? How about ride 
a motorbike a nd a horse? " said Colin Delahunty , t he station 
owner . "We ' v e got 100 , 000 acres wit h 30 , 000 Merino s heep and 
1 , 200 Brahman cows . Corne on out, we' 11 give ya a try . Bring 
a hat cause it ' s hot , boots cause there's snakes, and plenty 
of sunscreen ." After hanging up t h e phone , I began packing 
for my new job as jillaroo at Rockwood Station, Hughenden , 
Australia . cont. on next page 
April 1991 15 
A 
Glass House Mountains near Coloundra, Australia Australian sheep lined up for mar ke .. 
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My money was depleted after 
a couple weeks of scuba diving on the 
Great Barrier Reef. A job in the 
Outback would be another dream ful-
filled I thought as I boarded the 9 p.m. 
bus for the six hour ride from 
Townsville to Hughenden, 
Queensland. 
At 3 a.m. I was dropped off at 
the Hughenden "bus stop," a corner 
where two graveled main streets come 
together. My employers had arranged 
for me to stay at the local motel. It 
seemed crazy to get a room for two 
hours, but I gladly went. 
A 5 a.m. ratta-tat-tat at my 
door brought me alive, but unsure 
where I was for a few seconds. The 
cattle buyer had arrived to pick me up. 
He didn't have to be so punctual on my 
account! A quick, cold shower got my 
blood circulating again. Bret Campbell 
was a tall and slender lad, clad in 
boots, Levi's, and a well-worn Akubra 
hat (cowboy hat) . He greeted me with 
a pleasant smile, a firm handshake, 
and a friendly "G'day, how ya goin'?" 
Bret worked for Elder's Live-
s to ck Agency, which assists 
stockowners in selling their cattle and 
sheep. The .agents sort the stock, 
know the best markets to take the 
stock to, and have their own auction-
eers at the sales who talk the livestock 
up to get a better price. 
We made a quick stop at the 
local Kwik Shop for a big coffee before 
starting on our 80-mile journey. The 
sun slowly rose over the flat horizon 
as we sped down the dirt road trying to 
avoid the occasional kangaroo and the 
deep, dried-up mud ruts. Supposedly 
this nice Ford Taurus likes going 70 
miles per hour down these roads. 
Bret told me about his friend's 
birthday party the night before. He 
apologized for being hung-over and 
then said, "Ya must have to be awful 
sick to die." 
The sparse vegetation of the 
flat countryside was dry and brown . 
Cracks adjoined clumps of durable 
Mitchell grass and scattered prickly 
Arcacia bushes. White, wooly sheep 
and long-eared Brahman cattle 
April 1991 
roamed the fields, grazing nonchalant 
and pausing for a look as we flew by. 
Bret explained that the 
Arcacia trees were introduced to Aus-
tralia from Africa for shade and a good 
energy source for sheep. They quickly 
proliferated ·and are presently out of 
control. 
"Ten more minutes!" Bret ex-
claimed as we began slowing down. A 
metal sign saying "Rockwood Station" 
and a mailbox the size of a refrigerator 
met us at the end of the six-mile drive-
way. The mail comes every Wednes-
day-weather permitting-and brings 
with it groceries, vet medicine, and 
about anything that was needed. 
Kath, the mom of my employ-
ers, welcomed us at the door. A petite 
lady with fine features, short brown 
the center of the room and was aimed 
at the pillow area of the bed. A large 
net hung on the wall to drape over 
oneself to keep the dreaded, but ac-
tive, mosquitoes away. 
The screen door creaked as 
the men entered, stomping the mud 
from their boots. They set their Akubra 
hats on the ground, upside down so as 
not to lose their shape. The boys 
greeted Bret and me as they came in. 
They were tanned and wore shorts 
with their workboots. Colin, a me-
dium-statured gregarious young man, 
was light-hearted and carried a mis-
chievous grin. John stood at 6 feet 5 
inches tall and was serious and grim 
in nature. Ted, the father, had an 
easy going manner but his silver hair 
and well weathered skin showed his 
A metal sign saying "Rockwood 
Station" and a mailbox the 
size of a refrigerator met us 
at the end of the six-mile 
driveway. 
hair and stern face. She was very 
direct when she spoke. I quickly con-
cluded that no one wanted to get on 
her bad side. After telling Bret he 
shouldn't drink so much, she told me 
about her boys and the ways things 
were done on the property. "John, the 
eldest, is single, but Colin is engaged," 
she informed me with a so-don't- mess-
with-him-look. She then assigned me 
a coffee mug to use during my interim 
there. Everyone used, kept and 
cleaned their own. 
The rock, one-story, much 
bigger than average house had more 
bedrooms than the motel I stayed in 
the night before. My room, at the front 
of the house, had one door off the 
kitchen and porch and one that went 
directly outside. Kath instructed me 
to always close the doors tightly so the 
snakes didn't get in. She only had to 
tell me once! An old 5-foot fan stood in 
age. Then there was Dave the cowboy, 
a 69-year-old retired stockman, who 
maintained the beautiful garden full 
of fruits and vegetables, milked the 
cow, slopped the hogs, and watered 
the lawn. He was an ornery old 
codger and thought he still had a way 
with the ladies. 
As we ate our fried eggs, ba-
con, tomatoes and coffee ( called 
breaky), the men talked about the 
neighbors, cattle and sheep markets, 
and all the work that still needed to be 
done. They compared how the Aus-
tralian economy was following the 
American in interest rates and land 
prices. They bought Rockwood Sta-
tion five years ago for $22 per acre at 
17% interest. The land is presently 
worth $40 per acre and the interest 
rates are 21 to 23%. 
Clouds of dust rose as we 
loaded the cattle into the "road train" 
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truck, which consisted of three double-
decker livestock trailers pulled by one 
truck. Sometimes they pull up to five 
trailers. With that job completed, the 
men sat on the porch and had a beer 
for the road. Bret said an average cow 
and calf would bring about $430 and 
400 to 500-pound yearling bulls about 
$250. 
After we were done with that 
job, the men thought they may as well 
muster the other 800 head of cattle. 
They asked if I wanted to go along or 
stay and rest. I opted to do the former. 
I got properly attired in shorts and t-
shirt, but felt kind of a dude in my new 
boots and hat. The men just grinned. 
They gave me the smallest 
dirt-bike, a Honda 500. Colin gave me 
a quick lesson on its operation before 
I hopped aboard. The bike sat so high 
was going, I prayed the cattle knew 
the right direction. 
By 1 p.m. it was 110 degrees 
in the shade-if you could find any. 
My bike stalled several times and was 
difficult to get started, especially on 
the sandy soil where I couldn't put the 
kickstand down without the bike fall-
ing to its side. The decompression 
lever on the bike was very tempera-
mental, and my leg was turning purple 
from the kick-starter popping back. 
Colin came to my rescue a couple times. 
He said, "I'm glad to see you haven't 
given up, and you haven't even cried 
or swore once." I just smiled under my 
breath, knowing I called that bike 
words Colin might have never even 
heard and I was too tired and dehy-
drated to cry. 
My leg was bruised, my hands 
They placed me at the rear, 
or "drag" as they say, of 
our small herd so I could 
bring all the cattle in. 
I could just reach the ground with the 
tips of my toes. I had to leave the 
kickstand down so I could get it started. 
John and Colin tore off, flying down 
the road going at least 70 m .p.h. I 
crept along at 55 m.p.h , following the 
dust and trying to keep my hat on. I 
stopped a couple times to check for 
their tracks as I didn't know where I 
was going. Twenty miles later we 
arrived at the correct paddock- 15,000 
acres. 
The four of us gathered the 
cattle from the furthest end of the 
paddock. It was challenging to watch 
out for rocks and stumps and zoom 
through creek beds after stray calves. 
They placed me at the rear, or "drag" 
as they say, of our small herd so I 
could bring all the cattle in and keep 
them moving while they went off to 
find others. Having no idea where I 
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blistered and my arms and shoulders 
ached so much I could hardly maneu-
ver the bike. But I still had my ego-
I didn't want to wimp out the first day. 
But, after 5 hours, I was about fed up 
and so exhausted and dry. I felt as if 
I was in one of those old Western 
movies where the cowboy walks de-
liriously through the desert. 
I finally asked Colin ifhe had 
any water, and with a slight smile he 
replied, "Oh, I'm sorry, we've been 
drinking out of the troughs. We'll 
reach the next one in about an hour." 
My heart sank a little, but I conjured 
up the energy to keep up and my bike 
didn't stall once. 
After 50 minutes, Colin re-
turned to ask me to ride ahead to turn 
the cattle into a certain gate, after 
that I could get as much water as I 
could muster out of the reservoir. A 
windmill towered into the sky by which 
stood a 35-foot concrete tank filled 
with water. There was no ladder, so I 
crawled through the bushes, onto a 
fencepost, and pulled myself to the 
top. I instantly wanted to dive in but 
didn't know how I'd get out. "Thank 
goodness for my all purpose hat," I 
thought, as I dipped it in for more 
water. After the men got a drink, they 
said I lowered the water level in the 
tank by a foot. 
We're in the home-stretch 
now, only a hour and a half to go. As 
we neared the homestead, Ted and I 
rode ahead to prepare the pens for the 
cattle. I quickly figured out not to 
turn one's back on a Brahman in close 
quarters. I could have broken records 
in time and techniques of climbing 
fences. 
After the cows and calves were 
in and sorted, the men sent me to the 
house while they finished up a few 
odds and ends. 
The sun was beginning to set 
as I stumbled to the house. Dave 
greeted me with a big smile and an ice 
cold beer. Although I'm not a big beer · 
fan, it was soon gone. I could feel 
several cells in my body and skin come 
back to life that the water had missed. 
What a godsend! 
After a much-needed long and 
hot shower, we all convened in the 
drawing room. When I said I had 
never been so exhausted in all my life, 
Dave just grinned and started telling 
stories of the good 'ole days. I thought 
I was too tired to eat, which has never 
happened, until John and Colin 
brought me a plate of steak, baked 
potatoes and broccoli with cheese. 
With John in his beanbag, 
Colin in the old car seat and I in the 
recliner, we listened to the news and 
discussed the days activities. Every 
once-in-a-while I'd get a funny grin 
my way as I nodded off periodically. 
My new hat and boots and I 
had quite a day I thought as I flicked 
the noisy old fan on, nestled into bed, 
pulled the mosquito net over my head 
and dozed off quickly. .m. 
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AG COUNCIL • ••••••••••••••••••••••••••••••••••••• 
Representing student clubs in the College of Agriculture, the Iowa State 
University Ag Council coordinates college activities and participates in college 
planning. Students on the council participate in outreach trips promoting the 
College of Agriculture and agricultural professions . 
The council has a voice on all university academic advising, scholarship 
and curriculum committees . 
For more information regarding the Ag Council activities and opportuni-
ties, contact your club's representative . 
Unifying the Ag College 
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For 72 years, the Farm Bureau 
has been Iowa's voice of agriculture, 
and now students at Iowa State Uni-
versity have the opportunity to have 
their voices heard through the new 
ISU Collegiate Farm Bureau Club. 
"Collegiate Farm Bureau mem-
bers will have the opportunity to ac-
tively participate in legislative activi-
ties and express their opinions on cur-
rent agricultural policies," said Scott 
Lee, president of the ISU Collegiate 
FB Club. 
The club is designed to keep all 
students with agricultural interests 
informed on Iowa Farm Bureau Fed-
eration activities, and keep them up-
dated on agricultural policies and is-
sues that will affect their future , said 
Lee. Members can voice their opinion 
on certain issues and make them 
known to the IFBF's board of direc-
tors. 
"The main objective of the club is 
for us to have input," said Lee. 
In addition to holding monthly 
meetings featuring experts from the 
agricultural community, members also 
will have the opportunity to partici-
pate in other activities. One such 
activity is the Farm Bureau State 
Young Farmer Lobbying Day held 
March 27. This included a tour of the 
Iowa Farm Bureau headquarters in 
Des Moines, as well as legislative lob-
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hying activities at the State Capitol. 
A trip to Washington, D.C. is a 
possibility in the future but because 
the club recently held its first busi-
ness meeting, Lee said there is not a 
"We want to make sure 
the agriculture students 
are aware of the Farm 
Bureau and are attuned 
to what our organization 
is trying to do for agri-
culture," said Al 
Wardlow. 
set agenda for the year. 
"That's exciting," said Lee, "be-
cause we can plan whatever activities 
interest the members." 
The key to any organization is 
getting its members involved, said Lee. 
"I see this organization as a building. 
It has beautiful facilities, which are 
its personnel, but its strength is only 
as strong as its members." 
The new members will be impor-
tant in choosing the future directions 
for the club, but the first officers will 
play a key role in establishing prece-
dents and virtually "setting the pace" 
during the first year, said Lee. 
A task force consisting of Lee, Pat 
Von Tersch, Scott Starkweather, Andy 
Hill, Brad Lehman and Scott Baumler 
organized the club. The group drafted 
a constitution and a set of bylaws, 
which were passed by the Iowa Farm 
Bureau board of directors. 
The IFBF is very interested in the 
collegiate club because it give college 
agriculturists an opportunity to keep 
abreast on legislative issues and be-
come better lobbyists, said Al 
Wardlow, IFBF i:epresentative to the 
club. 
"We want to make sure the agri-
culture students are aware of the Farm 
Bureau and are attuned to what our 
organization is trying to do for agri-
culture," said Wardlow. "The future 
of agriculture is eventually going to be 
in the hands of these young people." 
In addition to the IFBF represen-
tative, the FB club also will have a 
faculty advisor present at meetings. 
The faculty advisor is Vern Pierce, 
professor of agricultural economics. 
"The difference between the FB 
club and other campus clubs is the FB 
provides outside political and agricul-
tural contacts," said Pierce. "Mem-
bers will doing activities that will 
influence farm policies and have input 
on agricultural issues." .ii 
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1991 ISU Collegiate Farm Bureau Club Officers, (L to R): Vice President Brian Lansing, President Scott 
Lee, Secretary Sarah Stevenson, Treasurer Brian Weber. Not pictured is Social Secretary Sh eryl Janko. 
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We've Based 
Our Reputation On One Thing 
:>R.")) ~ 
Our Seed. 
® 
=i 
The J.C. Robinson Seed Co. Congratulates Spring Graduates 
Good Luck In Your Future Agricultural Careers! 
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Meat Labeling 
Finding a 
Niche in Iowa 
by Shannon Fesenmeyer 
A veal calf is torn from its 
mother at birth and placed in a 22-
inch wooden crate without enough 
room to turn or stretch. After almost 
16 weeks ofliving on a synthetic liquid 
diet containing antibiotics, its miser-
able life is put to an end. 
Consumers are questioning live-
stock production practices. New la-
bels placed on meat products indicate 
consumers want to know how the ani-
mal was treated while it was still 
alive. 
"Just because they are being 
raised for food doesn't mean we should 
disregard their suffering or ignore 
"Just because they are being raised 
for food doesn't mean we should 
disregard their suffering or ignore 
their basic needs," said Bradley 
Miller. 
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veal calf 
their basic needs," said Bradley Miller, 
executive director of the Humane 
Farming Association, a San-Francisco 
based group that began a boycott 
against milk-fed veal. 
According to Miller, the campaign 
has attracted attention nationwide. 
Advertisements, such as the one ap-
pearing in a recent issue of Time 
magazine and those broadcast on sev-
eral television and radio stations, have 
alerted consumers to inhumane 
methods used in veal production. 
Miller said the boycott isn't a 
campaign against eating meat, but 
against abuse. His organization ap-
proaches grocery stores, restaurants 
and producers, asking them not to buy 
anemic veal. Then the organization 
refers them to producers who raise 
their veal humanely and without an-
tibiotics, he said. 
"Our efforts are causing the public 
Iowa Agriculturist 
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to examine how all farm animals have 
been raised," said Miller. 
In fact, Miller said national veal 
sales have decreased by as much as 15 
percent each year since the boycott 
began in 1985. 
"The boycott is only harming pro-
ducers who ignore public concerns, 
and it supports farmers who raise 
their animals conscientiously," said 
Miller. 
Miller said the veal produced by 
farmers with whom his organization 
works, carries a label explaining the 
conditions in which the veal was 
raised. 
Product labeling is part of a 
growing consumer trend toward buy-
ing animal products raised in a hu-
mane way, said Diane Halverson, a 
research associate of the Animal Wel-
fare Institute, in a recent Des Moines 
Register article. 
For example, labels bearing the 
name "Pastureland Farms," which is 
registered with the Animal Welfare 
Institute in Washington, D.C. , specify 
the meat raised on "family farms" 
where the animal was free to move 
around and no antibiotics or sulfas 
were fed to it. 
"We think the interest of con-
sumers will grow ... as they find out 
what's happening out there in agri-
culture," said Halverson. 
However, a study conducted in 
March 1989 by the Gallup organiza-
tion for the California Beef Council 
shows only a handful of consumers 
are concerned with how the product is 
raised, said Charles Harness, vice 
president of the National Pork Pro-
ducers Council. 
According to the study, only eight 
percent of all consumers said they 
were concerned about animal treat-
ment. Thirteen percent indicated they 
were eating less beef because of con-
cerns about production practices, but 
analysts said this likely overstates 
actual consumer behavior. 
Harness said he knows only two 
or three farmers who market labeled 
products. "I don't see any widespread 
movement towards that kind of an 
April 1991 
operation," said Harness. 
Marshall King, president of the 
Iowa Cattlemen's Association, said 
product labeling isn't a concern now, 
but it is making farmers take a closer 
look at how they produce their live-
stock. "I have no problem with label-
ing as long as they can certify and 
verify how their product was raised," 
said King. 
However, he said product label-
ing is a problem if those producers 
make allegations against producers 
who don't label their products. 
"We don't want the negative pub-
licity that indicates the rest of the 
industry is raising an inferior product 
due to its production procedures," said 
King. 
Nancy Degner, director of con-
sumer information and nutrition for 
the Iowa Beef Industry Council, said 
product labeling isn't having any ef-
fect, that she can see, on the beef 
industry because the average con-
sumer isn't willing to pay the premium 
price on those products. 
"They (labels) haven't done any-
thing to directly to affect meat sales, 
except they're heightening the aware-
ness of producers," said Jane Adams, 
information analyst for the National 
Cattlemen's Association. 
Adams said she thinks labeling is 
just a fad issue. Once people find out 
they're paying more for products that 
haven't been shown to be more nutri-
tious or better tasting, the demand for 
labeled products will decrease. 
Sara Lillygren, vice president of 
public affairs for the American Meat 
Institute, said, "I think there's a very 
definite niche market for labels re-
garding how the animal was raised." 
Every company that sells any-
thing in this country is looking for a 
niche market, said Lillygren. "Free-
range" chicken, or uncaged hens, is 
another example of product labeling. 
''You've got to provide what the 
consumer wants," she said. 
According to Lillygren, a recent 
study by the United States Depart-
ment of Agriculture shows meat and 
poultry consumption is expected to 
increase by six pounds per person in 
1991. 
However, studies show beef con-
sumption is down 50 percent in the 
last few years, said Robin Walker, 
no "/ have 
problem with 
labeling as 
long as they 
can certify and 
verify how 
their product 
was raised," 
said Marshall 
' 
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president of the 
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Cattlemen's 
w 
Association. 
vegetarian campaign coordinator for 
People for the Ethical Treatment of 
Animals. 
Although Walker didn't name 
specific studies to verify her asser-
tion, she said these studies show the 
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animal rights/animal welfare move-
ment is having an effect on the meat 
industry. 
"We educate consumers in hope 
that they will make educated deci-
sions at the grocery store," said 
Walker. 
It's hard to determine the impor-
tance consumers place on production 
procedures and the amount of demand 
that exists for specially labeled prod-
ucts. 
Jerry Nash, a hog farmer from St. 
Angsar, whose hogs are under consid-
eration for the Pastureland Farms 
label, said that due to funding prob-
lems, no pork is being marketed under 
labels approved by the Animal Wel-
fare Institute. 
According to Nash, the way the 
program is funded made it economi-
cally impossible for farmers to oper-
ate. They were paid by the retailer 
after the products were sold, which 
could take several weeks. 
"Producers just can't afford to 
operate that way," said Nash. 
The Animal Welfare Institute's 
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Halverson said the problems facing 
Pastureland Farms are political rather 
than economical. Lunds Supermar-
kets, a chain of eight stores in the 
Minneapolis-St. Paul area, stopped 
carrying the product in May 1990 
without any explanation. 
She said the stores were report-
ing high sales for the product. In fact, 
sales were so good the supermarkets 
suggested they didn't advertise the 
products because they were afraid 
demand might exceed supply. 
Because Pastureland Farms is a 
specialty label, products carrying the 
label were retailing for 10 to 50 cents 
more a pound than regular pork. 
Nash said that although the Ani-
mal Welfare Institute hasn't deter-
mined what price he would receive for 
his hogs, one will be set to keep spe-
cially-raised hogs consistent with the 
market price of confinement-raised 
hogs. 
"I think there will be a premium 
because we don't use antibiotics or 
sulfas," said Nash. 
Miller said the Humane Farming 
Association wants farmers to receive 
top dollar when they raise their ani-
mals humanely. 
Vicki Eide, program assistant for 
the Iowa State University Humane 
Society, said although she doesn't want 
animals raised for commercial use, 
labeling is the lesser evil. 
"I do think there should be a re-
ward for farmers who take care of 
their animals," said Eide. "We have 
tunnel vision as a society, and we 
don't stop to think about how animals 
are suffering." 
Eide said even though product 
labeling helps insure that animals 
suffer less, meat alternatives are a 
better solution. One such alternative 
is the soyburger produced by the Ar-
cher Daniels Midland Company. 
"Once it makes its way into the 
food chains," said Eide, "I think we're 
going to see the decline of the ham-
burger." 
"Attitudes are changing towards 
raising livestock for meat production," 
she said. "It's a slow process, but 
they're changing." A 
Good friends! 
We're proud of the many Iowa State graduates who have 
contributed much to our continuing success. Good people 
and good products have long been a hallmark of Kent Feeds. 
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Graduation 
Date: 
December or 
May? 
When planning your semester of 
graduation, many times questions are 
raised as to whether employment op-
portunities vary depending on the time 
of year one is available to start work. 
The following are some points to 
consider regarding December gradu-
ation. First of all, the number of 
graduates is much smaller than in 
May, thus meaning less numbers 
available to compete for the positions 
that are open. The ratio of graduates 
in the College of Agriculture is about 
one-third graduating in December and 
two-thirds graduating in May. 
Second, it has been a longer time 
since the last graduation, thus allow-
ing more demand to build for hiring 
new employees. The seven months 
from May to December compared to 
five months from December to May 
can be an advantage in developing 
some built-up demands for entry-level 
hires. 
Recognition needs to be given to 
summer or August graduation, al-
though the number of graduates com-
pleting their degree in August is very 
small. In fact , most August graduates 
seek employment at the same time as 
the May graduates. 
Third, some organizations have 
their budget year start on January 1. 
If they have decided to add new posi-
tions in their budget for the coming 
year, they are ready to hire. Thus, 
December graduates are given instant 
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consideration. 
Fourth, many employers of Col-
lege of Agriculture graduates are in-
volved in the Iowa growing season, i .e. 
crop agriculture. It is an advantage 
for these employers to have their em-
ployee numbers at full capacity before 
the start of Spring. December gradu-
ates can take advantage of this and 
can have some training time prior to 
this busy season. 
Fifth, the College of Agriculture 
Career Day is always held in early 
November. This annual event brings 
over 120 employers to the campus. 
December graduates frequently can 
find out about openings within these 
It • IS more 
important that 
a student 
cons i ders 
particular 
academic 
criteria • 1n 
their setting 
graduation 
date. 
organizations at the Career Day. 
However, in the Fall semester, 
campus recruiting usually occurs in 
the second half of the semester. 
Graduation is already close at hand 
before results are known from cam-
pus recruiting. In addition, Fall se-
mester graduates attempting to job 
search in December find many holi-
day-related activities interfering with 
employment searches. 
There are also several points to 
consider with May graduation. Many 
organizations that plan to hire sev-
eral graduates a year target June and 
July as a starting date for these new 
employees. A structured training pro-
gram lasting several weeks or several 
months is required of all new hires 
with everyone starting employment 
at the same time. 
Some organizations visiting cam-
pus to recruit new graduates can only 
come once a year. In the College of 
Agriculture, this visit will usually be 
in the Spring semester. 
Employers are aware that the 
numbers of graduates are much 
greater in May than December. They 
are interested in having the largest 
pool of candidates to select from, and 
thus they target the May graduation 
date. 
Campus recruiting in the Spring 
is mainly in the first half of the semes-
ter. This allows students who have 
not found a job by mid-semester to 
concentrate on other employment 
search strategies prior to graduation. 
Although advantages can be 
identified for both dates, no clear-cut 
rationale can be developed to favor 
either date. It is more important that 
a student considers particular aca-
demic criteria in setting their gradua-
tion date. Such factors as selecting 
the appropriate courses in one's de-
gree program, number of credits per 
semester, amount of time devoted to 
extracurricular activities, outside 
work to help pay for education and 
internships all should have equal or 
more priority in determining when 
one should graduate. Also, in some 
career areas, there are definite ad-
vantages to one or the other gradua-
tion date. 
Consult with your faculty advi-
sor, other departmental staff or come 
to the College of Agriculture Place-
ment Office in 120 Curtiss Hall if 
questions develop. 
Roger Bruene is the !SU Ag Place-
ment Director. 
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D1n You KNow? 
SOVIET CORN 
SALES 
The U.S. Department of Agricul-
ture announced that the Soviet Union 
will be allowed to purchase corn with 
the remaining $33 million in U.S. 
government credit guarantees. 
During the previous marketing 
year, which ended Sept. 1, the Soviet 
Union bought 715 million bushels of 
U.S. corn, boosting out Japan as the 
largest customer for U.S. corn. The 
Soviets have purchased about 245 
million bushels of corn so far this year. 
LEAN BEEF 
The Iowa Beef Industry Council 
has suggested lean choices for a lean 
diet, following revisions by the U.S. 
Department of Agriculture and the 
Department of Health and Human 
Services. 
Nancy Degner, director of con-
sumer information and nutrition for 
the Iowa Beeflndustry Council, offers 
the following tips: 
•choose lean cuts. Cuts of beef 
from the round and loin have the least 
fat , usually under 180 calories per 
cooked, trimmed 3-ounce serving. 
These cuts include: top loin, top sir-
loin, tenderloin, top round, eye or 
round and round tip. 
•trim visible fat . Trim away all 
visible fat on cuts of meat before cook-
ing. 
•cook it right and light! Roast, 
bake, poach, broil or grill. Discard any 
meat drippings. 
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•eat moderate portions. Most 
nutritionists recommend about 6 
ounces oflean meat, poultry or fish a 
day. Three ounces of cooked, trimmed 
beefis about the size of a deck of cards. 
DEADLY 
TRACTORS 
The most important piece of 
equipment to a farmer is the tractor. 
It is also the most deadliest. Accord-
ing to Iowa State University Exten-
sion Farm Safety Specialist Charles 
Schwab, tractors account for the larg-
est number of machinery-related 
deaths nationally. 
In Iowa, of the 83 people who died 
accidentally on farms, 29 were trac-
tor-related, said Dale Anthony, injury 
investigator for Sentinel Project Re-
searching Agricultural Injury Notifi-
cation Systems (SPRAINS). 
IOWA FARMERS 
ARE SECOND IN 
CONSERVATION 
TILLAGE 
Iowa farmers are ranked second 
in the nation in their use of conserva-
tion tillage, according to a 1990 sur-
vey. 
Iowa's total of7.3 million acres of 
conservation tillage is second only to 
Illinois, with 8.4 million acres. 
Iowa's conservation tilled acres 
account for 7 percent of the nation's 
total, according to data from the SCS 
and the Conservation Technology In-
formation Center in West Lafayette, 
Indiana. 
Iowa counties with the most acre-
age of conservation tillage on corn 
were Franklin, Pottawattamie, 
Fayette and Boone. 
GOODNEWS 
FOR AG 
STUDENTS 
A new study projects an annual 
shortfall ofl 1 percent in highly trained 
people needed for agricultural science 
and business jobs at least through 
1995. 
The USDA said the Purdue Uni-
versity study, issued by the 
department's Cooperative State Re-
search Service, suggests college stu-
dents consider scientific and technical 
jobs in ag because of the steady avail-
ability. 
College graduates will find the 
best career opportunities in market-
ing, merchandising and sales, where 
the demand for skilled professionals 
is expected to exceed demand by 18 
percent. 
Excellent opportunities also were 
said to be available as sales represen-
tatives for plant protection products, 
fertilizer, seeds, forest products, and 
lawn, garden and nursery products. 
Iowa Agriculturist 
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Surprising Results About Ethanol 
Do Iowans Believe Cleaner-Burning Fuels, 
Like Ethanol, Should be Mandated? 
YES: 68% NO: 31 % 
Source: Iowa Corn Promotion Board 
Would Iowans Purchase Cleaner-Burning 
Ethanol Because It Causes Less Air Pollution? 
April 1991 
Source: Iowa Corn Promotion Board 
Iowans' Opinions of the 
Least Polluting Motor Fuels 
Source: Iowa Corn Promotion Board 
NO 
5% 
Unleaded with 
Ethanol 
A recent survey completed this 
summer by the Iowa Corn Promotion 
Board produced some surprising 
results about potential markets for 
ethanol and its impact on the 
environment. 
The survey found that 91 percent 
of the Iowans surveyed were some-
what concerned about the environ-
ment. In fact, 95 percent of those 
surveyed stated that they would 
change the type of gasoline they buy if 
doing so would cut air pollution. 
The survey also found that 81 
percent of those surveyed would switch 
stations in order to buy a fuel that was 
30 percent cleaner-burning, as etha-
nol has proven to be. 
Survey results further revealed 
that 79 percent would pay more for a 
less-polluting fuel. Among those who 
use ethanol, 90 percent believe the 
government should help support re-
search to develop cleaner-burning fu-
els. 
"By completing this survey, we 
learned that Iowans are interested in 
viable environmental alternatives to 
today's fuels ," stated Lucy Norton, 
domestic market development direc-
tor of the ICPB. "Even in Iowa, where 
air pollution problems are not as 
pressing as in other parts of the coun-
try, people are willing to change their 
ways for the benefit of their surround-
ings. There is a definite market for 
clean-burning ethanol fuel in this 
state." .ill. 
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The quality product that this 
institution produces, 
® 
is made os.5ible by the quality product 
t is institution prochres. 
IOWA STATE UNIVERSITY 
OF SCIENCE AND TECHNOLOGY 
Garst Seed is proud to employ a significant 
number of Iowa State University graduates, 
including our CEO, Dr. Ted Crosbie, and 
Director of Research, Dr. Mike Martin. 
That's because we realize it takes individ-
uals of the highest quality to produce the 
kind of outstanding hybrids corn growers 
have come to depend on from Garst. 
IM';a··~ r · 
P.O. Box 300 
Coon Rapids, IA 50058 
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